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Development of Clothing Exports from EU-28
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Womenswear and Lingerie, Year 2018 Projection, Forecast 2019

After a surge of new growth at 11,5 % over year 2017/16,
moderate increase at 4% is projected until year-end 2018. This is suggested to continue
over 2019, matching the slowly picking-up of consumer demand
at in between 3 - 5% until year-end 2019
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1. Benchmark of clothing export performance from EU-28 members to Russia: |GMM
Italy and Germany in the focus, comparison year 2018p against crisis year 2009
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* Extrapolation based on effective data of period January until September 2018 (1-9 2018/17)
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2. Winners and losers among EU-28 clothing suppliers: comparison between

post-crisis-year 2018p and crisis-year 2009, in million €

H 2009 m2018p
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3.1 Development of exports of Men’s and Boys’ Outerwear from the member states of |0MM
EU-28 to Russia over the last 10 years from 2009 until 2018p, in million €
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3.2 Recession effects on EU-28 export performance by clothing categories
of Men’s and Boys’ wear

IOMM

Reference period year 2018p effective compared to peak supply year 2013, in million €
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4.1 Development of exports of Women’s and Girls’ Outerwear from the member states |0MM
of EU-28 to Russia over the last 10 years from 2009 until 2018p, in million €
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4.2 Recession effects on EU-28 export performance by clothing categories |OMM
of Women’s and Girls’ wear

Reference period year 2018p effective compared to peak supply year 2013, in million €

m2013 ~ 2018p
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5.1 Development of exports of Intimate Apparel for Males and Females from the member IGMM
states of EU-28 to Russia over the last 10 years from 2009 until 2018p, in million €
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5.2 Crisis effects on EU-28 export performance by product categories of

Intimate Apparel

IOMM

Reference period year 2018 projected compared to peak supply year 2013, in million €
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6. Clothing retail market value: ups and downs from 2003 until 2019p

A5 e

40

w w
o u

N
(S}

€ 1.000 Million
)
o

=
Ul

Boom
Phase

CPM Take-off 2003

/

China Market Entry 2004

Financial Crisis

Recovery Phase of
nominally < 10% p.a.

32,0 33,0

29,1

Ratchet Effect line

35,0

Market Saturation and
Ruble Decline Phase

-2%

New moderate Growth

10 Phase
5
7 3,0 4,0
O h
2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018p 2019p
Q\“ & o xet ?}\l\ S \O W \®\
C \(\e’o \Nb \(\6\ W %_c) \e\P&l\ \) S ) N a \(\@P
e W e 2 oo o%
o .8 O o St ed
ooc,e W Q\oS
© ITMM 2019 RFRF at 32"d CPM, Moscow, February 26-27, 2019 10



