OEJTOBASA NMPOIrPAMMA
BUSINESS PROGRAM

MAIA3VH OAEXAbl: TEXHONOIMMU U PELLEHUA
FASHION BOUTIQUE: TECHNOLOGIES AND SOLUTIONS

3 CEHTABPA, 14.00 - 18.00
3 SEPTEMBER, 14.00 - 18.00

«Putenn 6yaywero: kakum 6yaeTt pbIHOK ofexabl
yepes 5 net™>

CEPIEN K/IMMEHTBEB, oupekTop Mo pasBuTuio
6usHeca Texel, coocHoBaTenb KOMMNaHWUK

«2020/KoHTeHT = Mpofa>ku u Kak BbDKUTb

B anoxy Fast Fashion>»

OEHNC ®OMWH, coyupeautenb MynbTMKaHanbHOM
nnatdopmbl «MoaHbIN magazin»

«PacueT peHTabenbHOCTU MHBECTULIUI

B peAu3alH MarasmHa»

AHHA JIEBEAEBA, ncnonHuTenbHbIN QUPEKTOP
POPAI Poccus

«Bu3syanbHas KOMMyHUKaLusa 6peHaa B MarasuHe»
MAPUHA KA3AKOBA, akcnept B obnactu
BU3yasIbHOrO MepyeHAan3nHra, KpeaTuBHbIN
aunpektop Woodi Bureau, v npenogasatenb
BU3yasIbHOrO MepYeHAan3unHra B WKone
Merchandising & Windows

«YBenuueHue npopax B fashion retail

C NOMOLLbIO CBETOTEXHUYECKOro KOHCaNTHUHra
M BU3yaslbHOro MepyeHaan3nHra»

MUXAWUJT TYCMAHOB, ocHoBaTenb KOMMaHun
NLT, akcnepT B 061acT CBETOTEXHUUECKOTO
KOHcanTuHra gna coepsbl fashion retail

Mactep-knacc: Kak opopMUTb TOProByto TOUKY,
4YT06 HUKTO HE MOT NPONTU MUMO?

NA UMLLUMHELKAS, npakTUKYyIOLNA KOHCY/IbTaHT
no MapKeTUHTy 1 npenopasaTesb B ob6nactu
pekiaMbl U MPOABUXEHNSA

«Mouemy Ozon genaeT cTaBKy Ha ofeXAay
1 o6yBb>>

MABUJIbOH
HALL

71

«The Future Of Fashion: How Tech Is Reshaping
The Industry»

SERGEY KLIMENTYEV, business development
Director Texel, co-founder

«2020/Content = Sales. How to survive the era
of Fast Fashion»

DENIS FOMIN, co-founder of the multi-channel
platform «Modny Magazin>»

«Return on investment into store redesign»
ANNA LEBEDEVA, executive director at POPAI
Russia

«Brand communication at store design>»
MARINA KAZAKOVA, visual merchandising
expert, creative director of Woodi Bureau and

a visual merchandising lecturer at Merchandising
& Windows

«Increasing sales in fashion retail with through
lighting consulting and visual merchandising>
MIKHAIL GUSMANOV, founder of the company
NLT and expert in the field of lighting consulting
for fashion retail

Master Class: How to decorate arrange a retail
store so that no one can pass by

IYA IMSHINETSKAYA, a practicing marketing
consultant and lecturer in advertising

and promotion

«Why Ozon is betting on clothes and shoes>»
KONSTANTIN NOSOV, Head Of Business

KOHCTAHTUH HOCOB, gupekTop no pasBuUTULO Development OZON

6usHeca OZON

BO3MOXHbI U3MEHeHUs B nporpamMmme Changes are possible
m 1 1 IGEDO € EXPOCENTRE CPM N RETAILRU
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