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VISITOR SURVEY
21.300 registered trade visitors
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11,55  Kids, Kids shoes

11,60 Premium

 
11,76 Shoes

  13,66 Plus size 

 14,51 Bodywear 

17,15 Designer

21,07 Young fashion, casual, jeans

25,23  Accessories

36,15  Menswear

75,15  Womenswear

  

 

3,54 Shop and Retail Solutions

2,96 Modest Fashion

  

7,48 Textile, Fabrics

9,11 Leatherwear, furs 

9,90 Sportswear

 

 

0,82 Other
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Maternity2,85

numbers in % numbers in %

POSITION OF VISITORS

PRODUCT GROUPS OF INTEREST

TYPE OF COMPANY
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8,12  Exclusive 

25,09 Low

76,51  

28,75 High

Medium

PRICE SEGMENTS

PRESENTED 
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POSSIBLE

MULTIPLE ANSWERS
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     27,64 Boutique   

    20,73 Chainstore  

  18,59 Specialized store

  14,90 Manufacturer

  11,80 Wholesaler, Export

  9,39  Mail order company 

   6,80  Designer

  4,42 Shopping mall

  3,63  Pre-supplier

  1,43  Commercial agent

  1,35  Department store

  0,91  Purchasing association

  0,84  Concept store

  3,76 Other


